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(Services marketing within a wider strategic plan)
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https://www.csc.fi/expertise



CSC’s solutions
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ICT platforms, FUNET NETWORK and data 
center functions are the base for our solutions 

Computing services

Data management and analytics for 
research

Support and training for research

Research administration

Solutions for managing and 
organizing education

Solutions for learners and teachers

Solutions for educational and 
teaching cooperation 

Hosting services tailored to 
customers’ needs

Identity and authorisation

Management and use of data
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https://www.csc.fi/en/funet-kaikki-palvelut



FUNET SERVICE PORTFOLIO (ca. 20 FTE)

Network Mobility and 
collaboration support 

Data security 
support

Video & media 
services

Lightpaths💰

Extra connections 💰

Secondary connection 
💰

Router as a service 
(will be replaced 

31.12.2019) 💰

eduroam

ftp.funet.fi

Funet CERT

Certificate service

Funet Tiimi Adobe 
Connect 💰

Funet MCU  (replaced 
31.12.2018) 💰

Funet Streaming 💰

expertice services, education & best practices, marketing and communications, customer co-operation groups

Filesender Vulnerability
scanner

Funet Campus (Router 
and switches as a 

service) 💰

Haka federated ID 💰

Eduuni collaboration 
platform 💰

Funet Miitti Zoom 💰

Capacity 
services

Funet Backup 
💰

eduroam_proxy

Funet Etuubi Kaltura –
videoplatform💰

Funet Video Panopto –
videoplatform💰

*aaS (Geant
OCRE as 

Reseller) 💰

Cloud & LMS

IaaS (Referrer) 
💰

LMS (Geant
OCRE / 

NORDUnet / 
CSC) as 

Reseller 💰

Network operations 
center (NOC)



ftp.funet.fi

Haka 
federated ID
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INTRODUCTION GROWTH MATURITY DECLINE ?

VOLUME

TIME

Extra
connections

Stream

MCU

Etuubi
Kaltura

Router as 
a service

Filesender

*aaS LMS eduVPN Backup

Funet services in
product life cycle stages

Miitti

Video 
Panopto

Kampus

Tiimi 
Adobe 
Connect



Funet service availability
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Saatavuus-%
Katko	korkeintaan	
vuodessa

Katko	korkeintaan	
kuukaudessa

“neljä	ysiä” 99,990	- 100,000 ≈52min ≈4min
“kolme	ysiä” 99,900	- 99,989 ≈8h	30min ≈42min
“kaksi	ysiä” 99,000	- 99,899 ≈3d		13h	26min ≈7h	12min
"yksi	ysi	tai	
vähemmän" 0-98,999 >	3d		13h	26min >	7h	12min



Marketing & Communications

• Different target groups for an NREN
o current customers / customer sectors

o IT Centers / IT managers / decision makers
o Professors / teachers / students / end-users 

o potential new customers / customer sectors
o owners / shareholders
o ministries, political decision makers
o etc…(?)

Ø Different target groups needs (at least sometimes) 
different marketing actions/tools
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Case Funet: How do we do marketing?

• https://www.csc.fi top level, arrow heads for “everyone”

• https://info.funet.fi institutional level, service portfolio, service descriptions, 
service and availability reports, pricelist behind login…

• https://www.eduroam.fi service level information

• Funet newsletter monthly text-only email via listserv about current activities

• Funet Technical Days traditional annual seminar and workshops for universities’ and 
institutes’ technical and administrational people

• Surveys customer satisfaction surveys, development surveys…

• Used to have also brochyrs, banderols, service flyers on paper, stickers…
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How do you do marketing?

• Any campus level service marketing?
oFunet examples

o eduroam and filesender A0-campus-posters
o eduroam wet-floor-signs

• Regular customer meetings?
o Funet examples:

o annual Funet Technical Days (organised by Funet)
o annual IT-conference for HEIs (organised by HEI)
o annual conference for universities of applied sciences (organised by UAS)
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https://www.csc.fi/funet-2020
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